The author endeavoured to define profiles and preferences of buyers on the primary housing market in Poznań. To achieve this aim, the author used data obtained from notarial deeds concerning transactions entered into on the primary housing market in Poznań in the period 2010-2011.
Introduction
The demand for certain goods is the amount of a given commodity which buyers can purchase for a defined price and in defined time. Demand is a function of many variables (MILEWSKI and KWIATKOWSKI 2005] . In addition to price, there are other types of factors affecting demand. In relation to the housing market, there is an impact of factors of economic, demographic and social character. Among the factors of demographic and social character, the following are listed in literature: the number of people aged 25-35, marriages, divorces, people living alone, etc. The present research makes an attempt to look more closely at the housing preferences of particular groups of buyers on the primary housing market (Poznań, period of analysis 2010-2011).
Research method and data source
In Poland, the vast majority of studies on buyer profiles and preferences as to the housing market have a qualitative character (GŁUSZAK 2006; GAWRON 2012; OLEJNIK 2013 ) . Surveys, usually targeted, were conducted with the aim of recognizing the potential consumer profile. In the present study, the author made an attempt to use quantitative methods to define revealed preferences. In order to do so, information regarding transactions entered into on the primary market (1,648 transactions) during 2010-2011 was collected. In the studied period, no significant change in the prices of housing in Poznań were observed (TROJANEK 2012; 2013 ) , hence prices were not updated for the selected period. Then, using the information recorded in the land registers (section II -ownership and section IVmortgages), the gender and age of the buyers as well as the method of financing property purchases were defined. 
Results
First of all, the structure of buyers on the primary housing market in Poznań in 2010-2011 was determined (figure 1). author's own research.
Most of the flats in the analyzed segment of the property market in Poznań were bought by married couples (50%), with women and men purchasing 28% and 22% respectively. Next, the authors analyzed only the biggest groups of buyers (women, men and married couples, as they accounted for 91% of the transactions in the researched market segment in the analyzed period). The average transaction price and average area of a purchased flat has been presented in table 1. Source: based on the author's own research.
Most of the resources on the primary market were spent on flats purchased by married couples. This group of people also bought the biggest flats (about 55 m 2 on average). Women in comparison to men tended to spend less on housing and bought smaller flats.
The purchasing power of consumers on the housing market is mainly related to the availability of mortgage loans. During the analyzed period, approximately 65% of the purchased flats in Poznań were financed with foreign capital 1 (65.5% on the primary market, 64% on the secondary market). The percentage share of flats bought by the analyzed groups in the districts of Poznań on the primary market during 2010-2011 is presented in figure 2 .
The data presented in figure 2 indicates buyer preferences as to the city districts. On the primary market, women were most willing to buy flats in the Grunwald district, and less willing to buy in the Stare Miasto district than other groups of buyers (around 20% of the flats purchased by women on the primary market were located in the Grunwald district). In the case of the Jeżyce, Nowe Miasto and Wilda districts, the distributions of transactions among the particular groups of buyers were similar. The distribution of the prices of flats purchased by the analyzed groups of buyers has been presented in figure 3. From the analysis of figure 3, we can conclude that the subjects of transactions were most often flats the price of which fell into the range of 201,000 -350,000 PLN (around 60% of the transactions). The relatively lowest number of transactions in each of the analyzed groups of buyers concerned flats sold for up to 150,000 PLN. Women most often purchased flats characterized by average prices between 150,000 -350,000 PLN (around 76% of the transactions in this group, out of which 30% regarded the purchase of flats for 251,000 -300,000 PLN). Men and married couples also bought flats in the price range of 251,000 -300,000 PLN most often, although the share of these flats was smaller (particularly when men are concerned). Figure 4 presents the distribution of the buyers' age among the particular groups of buyers entering transactions in Poznań in the period of 2010 -2011 (in the case of married couples, their average age was established, calculated as the arithmetic mean of the spouses' age).
The analysis of the distribution of the buyers' age (figure 4) indicates that, on the primary market, most of the flats were bought by people aged from 25 to 35. In this age group, most purchases were made by men, who bought 65% of flats on the primary market. The share of men and women under the age of 25 who bought flats was similar and reached slightly over 10% for each group. Up to the age of 35, men bought flats more often than women, whereas in the older age groups, the situation was reversed. In the case of married couples, despite using an "artificial measurement" (i.e., the average age of married couples), one can notice that most flats were purchased at an average age of 25 www.versita.com/remv vol. 21, no. 4, 2013 to 35. In other age groups, the number of purchased flats remained at a similar level, accounting for approximately 10% of all flats bought by this group of buyers. The structure of purchased flats according to the area and buyers' age in Poznań in the analyzed period has been presented in figures 5, 6 and 7. The analysis of figures 5, 6 and 7 provides information on the area of flats purchased by particular groups of buyers. Women tended to buy bigger flats (51-70 m 2 ) more often. As could be expected, small flats of up to 35 m 2 were the least popular among married couples. Married couples most often purchased flats ranging from 51 to 70 m 2 in terms of surface area.
From the perspective of research, the method of financing the purchase of a flat is of particular interest. In figure 8 , we present the share of flats bought using mortgage loans by particular groups of buyers. Married couples and men revealed the biggest tendency (measured as the ratio of flats financed with a mortgage loan to the total number of flats bought by a specific group of buyers) to take out mortgages in Poznań in the analyzed time period. In the case of both of these groups, around 68% of flats were bought using loans. Women were less prone to financing their purchase of a flat with a loan (around 59% did so). In figures 9, 10 and 11, the author presents the share of flats financed by mortgage loans in the particular social groups, taking into account the price of the flat.
From the analysis of figures 9, 10 and 11, we may conclude that, within the studied groups of buyers, small flats costing up to 150,000 PLN were most commonly financed with cash. It is worth mentioning that in the process of purchasing flats, regardless of the transaction amount, women financed such purchases with a mortgage loan less often. 
Conclusion
In the study, the author endeavored to define selected features and preferences of buyers on the primary housing market in Poznań. From the conducted analyses, one may conclude that in the period 2010-2011: -50% of the flats were bought by married couples, -women purchased flats more often than men, -married couples bought flats with a bigger surface area than other groups of buyers; however, the difference between the area of flats was not significant (approx. 3 m 2 ), -the vast number of flats were bought by people aged from 25 to 35 years, -the substantial majority of transactions were financed with mortgage loans (from around 60% of transactions entered into by women to nearly 70% of transactions made by married couples and men), -most of the flats purchased (around 60%) were in the price range of 150,000 -350,000 PLN, -flats in the price range of 251,000 -300,000 PLN were the most popular among the buyers. The obtained results may become the basis for further discussion on the demographic conditions of demand on the housing market. It appears that they reflect the processes of the change in lifestyle, family models and economic conditions. The observed correlations are significant in the light of ongoing migration processes, as well as the creation of spatial and housing policies.
